
Building Competence. Crossing Borders.

International Executive MBA



“ Our International Executive MBA is 
geared towards practical application 
and provides the key competencies 
required of business leaders today.”

 
 Michael Farley, Head of International Executive MBA



In 2015, the SML became the first 

business school of a Swiss univer-

sity of applied sciences to be  

accredited by the Association to 

Advance Collegiate Schools of 

Business (AACSB). A mere five 

percent of the world’s business 

schools have managed to achieve 

this prestigious standard of 

achievement awarded by the most 

significant international accredita-

tion institution for business 

schools.

The ZHAW School of Manage-

ment and Law is currently the only 

business school of a Swiss univer-

sity of applied sciences to feature 

in the prestigious Financial Times 

rankings: Not only is it among the 

90 leading European business 

schools, it offers one of the 90 best 

Master’s programs in manage-

ment worldwide.

Master in Management
Ranking 2020

European Business Schools
Ranking 2020
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Michael Farley

Head of International Executive MBA

Editorial

International competence requires the ability to feel comfortable in different con-

texts, sensitivity to cultural diversity, awareness of competitive advantages, and the 

ability to lead and deal effectively with uncertainty and continuous change.

These are management and leadership skills that a traditional business education 

cannot adequately provide. Our International Executive Master of Business Admin-

istration (IEMBA) program will help you meet the challenges of working in an inter-

national business environment. 

The IEMBA is a practically oriented part-time program that takes two years to 

complete and has been specifically designed for executives and managers in small, 

medium-sized, and large companies and high-potential employees with strong 

leadership skills. 

The program content places great emphasis on advanced general management 

skills and employs an approach to leadership training that is strategy- driven and 

incorporates awareness of cultural diversity and practical applicability. It also offers 

an innovative Leadership Development Program providing support and individual 

guidance from highly qualified instructors with extensive experience and expertise.

We invite you to become part of an international elite of business leaders and look 

forward to supporting you in your efforts to achieve this goal.

A key to success in today’s cross-border business environment  
is international competence: knowledge of global situations, de-
vel opments, and relationships.
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At a Glance

Key Data

Title Executive Master of Business Administration ZFH 

Start August

Workload 60 ECTS (European Credit Transfer System) credits, approx. 1,500 hours

Length of Program Two years; four terms of part-time study including Master’s thesis 

Location Winterthur (Zurich)

Cost CHF 48,200 including course materials and an international study trip

Admission Requirements  Applicants must have a degree (BSc or higher) followed by at least five years 

of work experience. They should be committed to high standards of achieve-

ment and demonstrate good knowledge of English (CEFR C1 or higher).  

Applicants without a Bachelor’s degree or higher may be accepted on merit.

Language English

Instruction Friday and Saturday every other week in the first, second, and third terms. 

  The fourth term is reserved for the Master’s thesis.

Competence Profile 

The International Executive MBA is designed for business leaders. In particular, it is aimed at senior executives in small 

companies, middle to upper management executives, and high-potential candidates in medium-sized to large compa-

nies, government agencies, and international organizations.

Contact

For further details and to register for an individual information session:

 www.zhaw.ch/iemba

HEAD OF PROGRAM 

Michael Farley 

ZHAW School of Management and Law 

P.O. Box

8400 Winterthur 

Switzerland

Phone +41 58 934 46 15

michael.farley@zhaw.ch 

PROGRAM ADMINISTRATION

ZHAW School of Management and Law

Customer Service, Continuing Education

Theaterstrasse 15b 

P.O. Box

8401 Winterthur

Switzerland

Phone +41 58 934 79 79

iemba.sml@zhaw.ch

http://www.zhaw.ch/iemba
mailto:michael.farley%40zhaw.ch?subject=


“  This program gave me the opportu-
nity for personal development and 
allowed me to update myself on all 
aspects of international business.”

 
 Yvonne Baumgartner, Director of Sales and Marketing / Member of the Executive Board, Vebego AG



Five Reasons to Study at the SML

1
PRACTICAL ORIENTATION

Faculty members of the ZHAW School of Management and Law (SML) are 

not only academically qualified, they also have a lot of practical experience 

and access to a broad, professional network. Teaching is oriented towards 

practical experience. 

2
INNOVATIVE TEACHING AND LEARNING

Instruction at the SML is continually updated and expanded to include mod-

ern educational methods such as digital learning. Individual modules are 

coordinated to create a fully integrated study program. 

3
INTERNATIONAL ALIGNMENT

The SML is an international business school with a network of more than 180 

partners worldwide. As a result, the IEMBA has a truly international perspec-

tive: Participants benefit from the international profile and expertise of the 

SML faculty and their fellow participants as well as from the various business 

integration activities that form part of the program.

4
HIGHLY REGARDED AND AACSB-ACCREDITED

Since 2015, the SML has been proud to be accredited by the AACSB – a 

sought-after quality seal on the international job market. It also features in the 

prestigious Financial Times rankings, including the list of the best European 

business schools. 

5
STAYING CONNECTED

Participants become part of the IEMBA and SML alumni networks. These 

allow them to benefit from professional development events and stay in touch 

with a large number of companies and organizations.
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Nine Benefits of Our
International Executive MBA

1 LEADERSHIP 

DEVELOPMENT

The IEMBA program will provide op-

portunities for you to experience, re-

flect on, and practice working effec-

tively under pressure. You will benefit 

throughout from the guidance of 

highly qualified instructors.

2 INTERNATIONAL 

MANAGEMENT FOCUS

After completing the foundation in 

general management you will focus 

on enhancing your leadership and 

management skills with a focus on 

international business.

3 COLLABORATIVE 

LEARNING

The IEMBA attracts a diverse range 

of participants. Learning from one 

another is an important part of the 

program. Our experienced faculty 

ensure a friendly, interactive learning 

atmosphere. 

4 STUDY

TRIP

A study trip will take you to a region of 

international importance. You will 

broaden your horizons and become 

familiar with local business practices. 

What is more, you will experience first-

hand how theoretical approaches to 

cross-cultural management are used 

to solve practical problems. 

5 BUSINESS 

INTEGRATION

Throughout the program, you will 

work on a series of business integra-

tion activities and revisit a unique ref-

erence case study that will allow you 

to apply and practice relevant tools 

and techniques.

6 PRACTICAL 

PROJECTS

You will write business reports and a 

Master’s thesis in the context of 

completing real-life consulting proj-

ects. Frequently, such projects are 

carried out on behalf of participants’ 

employers, with guidance and sup-

port from instructors.

7 EMPLOYER

BENEFIT

The IEMBA program complements 

existing staff development programs. 

New challenges and future require-

ments for business leaders and man-

agers are given particular consider-

ation.

8 RETURN ON 

INVESTMENT

As an IEMBA graduate, you will have 

enhanced leadership skills and a 

deeper knowledge of international 

business. Your IEMBA will be invalu-

able as you take the next step on 

your career path. In addition, you will 

benefit from attending our IEMBA 

networking events.

9 COST / 

SINGLE FEE

Transparent pricing with a single fee 

allows for easy budgeting. The price 

is all-inclusive, covering program 

fees and charges, all travel and  

accommodation expenses for the 

study trip, as well as textbooks and 

other teaching materials.

A practical executive education program that will provide you with 
the key competencies required of successful business leaders today.

Why the program might be right for you
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REFERENCE CASE STUDY

A reference case study is used to illustrate the concepts cov-

ered in the program and to enable participants to apply and 

practice the use of relevant tools and models. This helps to 

make the program applicable to real-world business and 

management issues.

PROGRAM COSTS

CHF 48,200 all inclusive. This price includes:

 − the registration fee of CHF 400 (non-refundable, payable 

at registration);

 − all other fees (exams, IEMBA thesis, etc.);

 − all course materials (books, readers, etc.); and

 − transportation (including flights) and accommodation 

during the study trip, the kick-off seminar, and the inten-

sive study week at the end of the program.

PROGRAM STRUCTURE

The IEMBA is taught entirely in English and takes two years 

to complete. Building on a foundation of advanced general 

management skills attained during the first term, participants 

acquire key competencies in three main areas: global leader-

ship and relationship management, international business, 

and business ethics and corporate responsibility. 

PROGRAM GOALS

In this IEMBA program, participants learn to:

 − lead teams and organizational units that are demographi-

cally and culturally diverse; 

 − recognize strategic, financial, and operational problems 

and risks affecting international activities;

 − analyze complex management problems and develop 

workable solutions;

 − plan and implement international business strategies and 

processes;

 − make well-informed, prompt decisions even while under 

pressure;

 − thoroughly assess situations and identify consequences 

of decisions from the perspective of business ethics; and

 − communicate effectively across international borders.

Program Overview

The IEMBA is a unique, innovative leadership program with a special 
emphasis on business ethics and strategy-oriented training in inter-
national business. The use of interdisciplinary components such  
as action learning, a study trip, a reference case study, and a team-
based business simulation week helps to reinforce learning within a 
peer group.

Developing your international business competence
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Program Content and 
Learning Outcomes

Classes take place every two weeks on Friday and Saturday 

in the first three terms. Term 4 is devoted to the Master’s 

thesis (Module 9). Individual courses within each module take 

between one and three days to complete. Integration activi-

ties (Module 8) allow participants to apply and further explore 

newly acquired skills and methods (for example, during the 

study trip and the International Business Simulation Week).

FURTHER INFORMATION

Check out the schedule for the upcoming program and con-

tact us for a free consultation.  www.zhaw.ch/iemba

MODULES

The IEMBA program is made up of nine modules, with Ad-

vanced General Management (Module 1) as its cornerstone 

module. The other modules cover the three IEMBA core 

competence areas:

 − CORE AREA 1 

Global Leadership and Relationship Management  

(Modules 2 and 3)

 − CORE AREA 2 

International Business (Modules 5, 6, and 7)

 − CORE AREA 3 

Business Ethics and Corporate Responsibility 

(Module 4)

Enhancing your leadership and management skills

The IEMBA is an intensive generalist part-time leadership and  
management program. Areas of particular focus are leadership 
methodology, international business, and business ethics.

PROGRAM STRUCTURE 

IEMBA Program
60 ECTS credits

International Executive MBA
48 ECTS credits + Master’s thesis (12 ECTS credits)

Integration
6 ECTS credits

Integration and Business Simulation Week

Core Area 3 
6 ECTS credits

Business Ethics and Corporate Responsibility

Core Area 2 
18 ECTS credits

International Business

Core Area 1 
12 ECTS credits

Global Leadership and Relationship Management

Foundations
6 ECTS credits

Advanced General Management (AGM)

Admission  
Requirements

Basic General Management

http://www.zhaw.ch/iemba
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FOUNDATIONS

GENERAL MANAGEMENT

In order to maximize learning success, participants are ex-

pected to have a basic knowledge of general management. 

They may have acquired this during a previous business pro-

gram or by working through the preparation package that is 

issued after admittance to the program. The preparation 

package covers basic issues of strategy, marketing, finance, 

and economics.

ADVANCED GENERAL MANAGEMENT (MODULE 1)

In the Advanced General Management module, participants 

broaden their basic knowledge of general management and 

practice how to apply the relevant tools and concepts sys-

tematically and realistically. The IEMBA preparation package 

will help participants get up to speed through self-study.

LEARNING OUTCOMES AND COMPETENCIES

After completing this module, participants:

 − are able to recognize (advanced) general management 

problems, analyze and assess them using standard 

tools, and develop solutions based on existing general 

management knowledge (acquired from the IEMBA  

preparation package or a previous business degree);

 − are able to analyze and assess a company’s financial  

situation;

 − are able to evaluate the financial impact of investment 

decisions; and

 − understand the principles of marketing strategies and 

operations and marketing management.

CORE COMPETENCE 1: GLOBAL LEADERSHIP 

AND RELATIONSHIP MANAGEMENT

LEADERSHIP AND DECISION-MAKING (MODULE 2)

This module complements the Leadership Development Pro-

gram. It covers state-of-the-art thinking and research on in-

terpersonal leadership and builds on the established organi-

zational leadership methodology of Swiss crisis management 

forces. The module also includes a focus on managing and 

supporting innovation and entrepreneurial activities.

LEARNING OUTCOMES AND COMPETENCIES

After completing this module, participants:

 − are able to assess their leadership capabilities;

 − are able to assess demographically and culturally diverse 

groups from a leadership perspective and adapt their 

leadership style as necessary;

 − understand the rhythm of leadership and the mission ac-

complishment procedure and are able to use both effec-

tively;

 − are able to deploy staff effectively and efficiently for the 

development of appropriate solutions; and

 − are able to encourage creativity within teams and sup-

port and manage entrepreneurial activities. 

ORGANIZATIONAL BEHAVIOR AND GLOBAL  

RELATIONSHIP MANAGEMENT (MODULE 3)

In this module, participants explore individual and group be-

havior within an organization, assess the influence of cultural 

and demographic diversity in groups, and resolve associated 

problems. In addition, participants learn about underlying 

processes of customer relationships. Our main objective is to 

teach participants how to establish and maintain customer 

relationships proactively and, in particular, how to network 

across borders.

LEARNING OUTCOMES AND COMPETENCIES

After completing this module, participants:

 − understand how individuals and groups behave within  

an organization;

 − are able to assess the influence of intercultural and  

demographic diversity in groups and solve associated 

problems; and

 − understand the customer relationship process and  

are able to build and maintain customer relationships 

proactively.

 

Modules

Success in just eight modules and a Master’s thesis
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CORE COMPETENCE 2:

INTERNATIONAL BUSINESS

INTERNATIONAL BUSINESS ENVIRONMENT (MODULE 5)

In this module, participants analyze certain aspects of inter-

national trade and investment, competitiveness, and busi-

ness systems. The module also considers strategic re-

sponses to digital disruption.

LEARNING OUTCOMES AND COMPETENCIES

After completing this module, participants:

 − are able to recognize strategic and operational problems 

and the risks associated with international business and 

develop appropriate solutions;

 − are able to analyze the international business environ-

ment with regard to cultural and macroeconomic  

factors; and

 − are able to understand the opportunities and challenges 

of digital transformation and recognize how this can help 

facilitate organizational change.

STRATEGY AND INTERNATIONALIZATION (MODULE 6)

This module helps participants to analyze and develop an 

organization’s strategic position.

LEARNING OUTCOMES AND COMPETENCIES

After completing this module, participants:

 − are able to analyze an organization’s strategic position 

and recognize international opportunities and threats;

 − are able to develop international strategies and the  

necessary organizational structures and processes; and

 − can assess and select target markets in line with the  

organization’s overall international strategy.

VALUE CHAIN INTERNATIONALIZATION AND RISK  

MANAGEMENT (MODULE 7)

Participants learn to analyze the effects of international oper-

ations on the value chains of an organization.

LEARNING OUTCOMES AND COMPETENCIES

After completing this module, participants:

 − are able to analyze the effects of international business on 

the value chain of an organization and plan and imple-

ment appropriate functional strategies and measures; 

 − recognize strategic and operational risks in international 

business and develop appropriate strategies; and

 − are able to understand the complexity of and identify the 

success factors behind project management involving 

multinational resources and teams.

 

CORE COMPETENCE 3:

BUSINESS ETHICS AND CORPORATE  

RESPONSIBILITY

BUSINESS ETHICS AND CORPORATE RESPONSIBILITY 

(MODULE 4)

In this module, participants are introduced to a model of cor-

porate responsibility that provides a holistic framework en-

abling business executives to recognize and evaluate issues 

of business ethics and corporate responsibility.

LEARNING OUTCOMES AND COMPETENCIES

After completing this module, participants:

 − are able to assess decisions from a business ethics  

perspective;

 − are aware of the complex consequences of their deci-

sions on stakeholders and can communicate these  

to others;

 − recognize the influence of corporate responsibility on the 

image and reputation and, consequently, on the value of 

company; and 

 − can implement elements of corporate responsibility for 

the sustainable development of a company.
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INTEGRATION 

APPLICATION AND INTEGRATION (MODULE 8)

Various integration events and activities ensure that partici-

pants have the opportunity to apply the knowledge and prac-

tice the skills acquired during the various stages of the IEMBA 

program. These include: 

 − the IEMBA general management kick-off seminar;

 − a study trip;

 − a reference case study;

 − group projects; 

 − the final exam; and

 − the International Business Simulation Week. 

LEARNING OUTCOMES AND COMPETENCIES

Participants apply the knowledge and skills gained on the 

program to detailed case studies and their own organization. 

The International Business Simulation Week enables them to 

further consolidate their theoretical knowledge and their per-

sonal skills sets.

IEMBA THESIS (MODULE 9)

Participants write a final paper (thesis) as the culmination of 

everything they have learnt on the program. Their thesis 

should examine complex, real-world business problems and 

demonstrate an ability to analyze and resolve them by apply-

ing conceptual knowledge or academic theory.

LEARNING OUTCOMES AND COMPETENCIES

After completing this module, participants:

 − are familiar with scientific and academic thought and 

working practices;

 − are able to write a methodologically sound, real- world-

oriented thesis that corresponds to international  

standards;

 − understand the basic principles of scientific and aca-

demic work and can apply them to business problems 

from their work environment; and

 − know the most important quantitative and qualitative re-

search methods and are able to use them effectively for 

scientific inquiry and to solve business problems.



“  The practical orientation of this course 
gave me new tools to perform better 
in a globalized business environment.”

 
 Cuau Castillejo, Head of CC Service, Metrohm
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Summary of Modules

An academically rigorous, intellectually challenging, and practically  
relevant international business program

A solid foundation for your business career

MODULE OVERVIEW

Module ECTS Credits Content Focus

–   General Management 
(Preparation Package)

– Introduction to:
– Strategic Management
– Organization Theory and Design
– Financial Management and Accounting
– Marketing Management
– Human Resources Management

1  Advanced General Management 6 – Applied Strategic Management
– Applied Marketing Management
– Applied Financial Management

2  Leadership and Decision-Making 6 – Leadership and Decision-Making
– Organizational Leadership Methodology
– Creativity, Innovation, and Entrepreneurship

3   Organizational Behavior and Global 
Relationship Management

6 – Organizational Behavior and People Management
–  Stakeholder Management and Negotiation
– International Business Systems and Cultures

4   Business Ethics and Corporate  
Responsibility

6 – Business Ethics and Responsible Leadership
– Corporate Responsibility and Sustainability

5  International Business Environment 6 – International Trade and Investment
– Digital Transformation

6  Strategy and Internationalization 6 – International Strategy Implementation

7   Value Chain Internationalization and  
Risk Management

6 – Global Supply Chain Management
– International Project Management

8  Application and Integration 6 –  Cross-Disciplinary Application of Concepts and Tools During 
Intensive Seminars and Simulations

– Action Learning
– Cross-Cultural Immersion Through Study Trip

9  IEMBA Thesis 12 – Business Research for Managers
– IEMBA Thesis
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IEMBA Participants

On average, IEMBA participants have 14 years of professional ex-
perience, including seven years of leadership and management 
experience. So far, participants from 22 nationalities have been 
successful in completing the program. As many as 70% of our 
alumni have moved into a new leadership role after graduation.
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Leadership Development Program

TEAM-BUILDING AND ROLES

Working in groups is an important part of the entire program. 

Participants are introduced to team-building tools and re-

ceive guidance on understanding their role within a team and 

turning their group into an effective team.  

 

GROUP PROBLEM-SOLVING AND 

DECISION-MAKING

Individuals rarely work in isolation, which is why emphasis is 

placed on group problem-solving and decision-making. Par-

ticipants complete a simulation activity that provides power-

ful insights into group behavior.

PRACTICAL DEVELOPMENTAL FEEDBACK

A combination of one-on-one coaching and group sessions 

provides a practical focus for the development of leadership 

and communication skills, teamwork, and ethical decision- 

making. The goal is to create well-rounded leaders by build-

ing on the theoretical knowledge gained during the IEMBA 

program.

PERSONAL DEVELOPMENT PLAN

The personal development plan is a key element of the pro-

gram, providing a basis for setting goals and reviewing prog-

ress. The plan is developed at the start of the IEMBA pro-

gram, reviewed and refreshed at the midpoint, then reviewed 

again at the end of the program.

REFLECTION AND COMMUNICATION

Participants gain insight into their own behavior and person-

ality and challenge their preconceptions. Customized inter-

pretation and confidential one-on-one feedback is provided 

to increase self-awareness and understanding of others. Par-

ticular emphasis is placed on personal reflection, the ability 

to work in teams, and communication.

LEADERSHIP AND TEAM DYNAMICS

Because leaders are only as good as their teams, program 

participants work on their leadership skills and how they per-

form as leaders. They learn about team dynamics in a business 

context and what it takes to develop a team in which all mem-

bers collaborate effectively. 

Developing your leadership capabilities

Through the support of highly qualified faculty and individual in-
structors, the Leadership Development Program provides partici-
pants with the personal insight and perspective to develop their 
leadership capabilities. 



“  Knowledge is treasure. Acquiring 
knowledge is a treasure hunt.”

 
 Dr. Petra Barthelmess, Head of International Education and  
 Program Director of MSc in International Business



Becoming an  
alumna/alumnus

The Alumni Association is a platform for the 

graduates of our programs that facilitates 

exchange among current and former stu-

dents and our faculty and promotes inter-

disciplinary networking between specialists 

and managers.

 www.alumni-zhaw.ch
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Campus Plus

What else you can expect 

ZHAW and the cities of Zurich and Winterthur have a lot to offer 
besides study programs.

ALUMNI NETWORK

Apart from becoming an IEMBA alumni member, graduates 

of a Master’s degree program automatically become alumni 

of the ZHAW School of Management and Law (SML) and are 

kept informed about the university, continuing education pro-

grams, and special events. In addition, they have access to 

the alumni platform, where they can contact former fellow 

students, network, and register for events. 

 www.zhaw.ch/sml/alumni

BETA GAMMA SIGMA

Membership of the international honor society Beta Gamma 

Sigma (BGS) is the highest recognition that business stu-

dents at an AACSB-accredited university can attain. It is re-

served exclusively for program participants who fulfill the 

strict requirements of BGS. 

 

CAMPUS WINTERTHUR

The SML buildings are situated in the center of the city of 

Winterthur. The train station is within easy walking distance. 

Opened in 2015, the University Library at “Sulzer Areal,” a for-

mer industrial site, has workstations for over 650 students and 

a state-of-the-art infrastructure. Various food outlets across 

the campus offer quick meals as well as a place to relax. 

SPORTS AT ZHAW

From A for Aikido to Z for Zumba, ASVZ (Academic Sports 

Association Zurich) offers over 120 different sports in Winter-

thur and Zurich as an active way to achieve a healthy work-

life balance. Program participants benefit from an extensive 

infrastructure with modern sports equipment as well as 

knowledgeable, professional supervision.  www.asvz.ch
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Teaching, Learning, and Research 
Methodology

Effective teaching strategies that engage program participants 

Instruction at the ZHAW School of Management and Law (SML) is 
continually updated and expanded to include modern educational 
methods and effective teaching and learning strategies. 

IEMBA program participants are experienced business lead-

ers or high-potential candidates for future positions of re-

sponsibility. Accordingly, the program does not employ a 

traditional classroom approach but uses a seminar style that 

emphasizes application competence. Instructors are also 

coaches who help participants understand and apply theo-

ries and tools.

TEACHING AND LEARNING ELEMENTS

Didactic elements used include:

 − action learning;

 − case studies;

 − impulse lectures and learning assessments;

 − class discussions;

 − group work and team-based assignments; and

 − guest lectures.

 

Besides various integration activities, the program also fea- 

tures an innovative linking element, the reference case study. 

This provides an extensive corporate model on which partic-

ipants may practice new concepts and tools in a standard-

ized framework before applying them to their own work situ-

ation.

LEARNING EXPERIENCE

The learning experience is further enhanced by:

 − our highly experienced, international, and multicultural 

faculty;

 − the real-life-oriented, applied nature of the IEMBA seminars;

 − the small size and heterogeneity of each IEMBA class;

 − intercultural immersion during the study trip; and

 − international networks, extensive experience in executive 

education, and strong ties to the business world.
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Admission

Places on the IEMBA program are offered on a first-come-first- 
served basis.

DATES AND DEADLINES

Interviews with qualified candidates are scheduled continu-

ously. The program is offered subject to a minimum number 

of participants.

LOCATION

Classes are held at the ZHAW School of Management and 

Law in Winterthur, a two-minute walk from Winterthur main 

railway station.  www.zhaw.ch/sml/campus

COST

The course fee is CHF 48,200 and includes all course ma-

terials and a study trip. 

ADMISSION

The IEMBA program is aimed at middle and senior managers 

in small, medium-sized, and large companies and high- 

potential employees with strong leadership potential.

Applicants must have earned a degree (BSc or higher) fol-

lowed by at least five years of work experience. They should be 

committed to high standards of performance and demonstrate 

a good knowledge of English (CEFR C1 or higher). Applicants 

without a Bachelor’s degree may be accepted on merit.

APPLICATION

The ZHAW School of Management and Law uses a rolling 

admission process. Applications are reviewed in the order in 

which they are received (full applications only). Please note 

that decisions can be revoked at any time by the IEMBA 

program team.

Please submit your application to the Head of the IEMBA 

Program or directly to the application officer you have con-

tacted: iemba.sml@zhaw.ch

THE APPLICATION PROCESS

STEP 1: FREE, NO-OBLIGATION CONSULTATION

If you are interested in our IEMBA program, please contact 

the Head of the IEMBA Program to arrange a free, no- 

obligation consultation.

STEP 2: ASSESSMENT

Candidates meeting the admission requirements will be invited 

to attend a personal interview with the Head of the IEMBA 

Program.

STEP 3: SUBMITTING YOUR APPLICATION 

Applicants are required to submit the following documents:

 − registration form, provided upon acceptance into the 

program;

 − letter of motivation;

 − letter of reference;

 − up-to-date CV; and

 − English language certificate (if applicable).

PARTICIPATION

The General Conditions of Participation for Continuing Edu-

cation Events at the ZHAW School of Management and Law 

can be found at:  www.zhaw.ch/sml/atb-wb-en

Early registration is recommended

Any Questions?
Please attend one of our information events 

or contact us for a personal consultation. 

Online registration:

 www.zhaw.ch/iemba
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Accreditations and Rankings

The IEMBA is internationally recognized

The SML is accredited by the AACSB and features in the presti-
gious Financial Times rankings, increasing the value of our Master’s 
degrees on the international job market. 

This program has the approval of the Swiss government. The 

degree is also recognized in the EU and many other coun-

tries.

To ensure continuous quality improvement, the ZHAW School 

of Management and Law (SML) submits itself to regular scru-

tiny by international quality assurance organizations.

ASSOCIATION TO ADVANCE COLLEGIATE 

SCHOOLS OF BUSINESS (AACSB)

In 2015, the SML became the first business school of a Swiss 

university of applied sciences to be accredited by the Asso-

ciation to Advance Collegiate Schools of Business (AACSB). 

A mere five percent of the world’s business schools have 

managed to attain this prestigious standard of achievement 

awarded by the most significant international accreditation 

institution for business schools. 

AACSB QUALITY STANDARD

AACSB evaluates business programs according to the high-

est standards of quality and examines all aspects of a school’s 

academic program, including teaching, curriculum, student 

learning, institutional development, global awareness, and 

academic research quality.
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SML GRADUATES PROFILE

  CAS   DAS   MAS/MBA/IEMBA 

2017

10
89

22
3

32

2018 2019

13
30

15
17

23
2

24
2

32 41 50%
Women

Men
50%

4 6 > 160

> 500 > 8,600 > 23,000

Bachelor’s degree programs (BSc) 

6 specializations

Master’s degree programs (MSc) 

4 specializations

continuing education 

programs

members of faculty 

and staff

students in BSc, MSc, and 

continuing education programs

graduates 

since 1968

68
6

20
5

42

2014 2015

66
2

15
4

46

2016

95
4

17
9

32

The SML in Figures

Our profile for your success

The ZHAW School of Management and Law (SML), established in 
1968, is one of Switzerland’s leading business schools. It offers inter-
nationally recognized Bachelor’s and Master’s programs and a com-
prehensive range of continuing education programs, as well as being 
actively engaged in innovative research and development projects. 
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Management and Law
St.-Georgen-Platz 2
P.O. Box
8401 Winterthur
Switzerland

www.zhaw.ch/sml

Zurich University 
of Applied Sciences
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