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Topic, focus:

As Tenzer, Terjesen, and Harzing (2017) discussed, despite the fast growth of language research in
international business, “the field is still far from achieving a holistic understanding of the
multidimensional role of language in business”. In fact, the roles of language in international business
are very complicated to grasp: on the one hand they vary from country to country; on the other hand,
they can be analysed at several different levels, such as individual, group, organizational, national
levels, and also multiple levels. In this lecture, the author will introduce representing studies as well as
theories at each level mentioned above, and then discuss Japanese situations, with a special focus on
Englishnization of Japanese companies such as Rakuten or Uniglo, and transdisciplinarity which
suggests a new form of collaboration between academic and professional fields (e.g. Perrin & Kramsch
2018; Whitehouse 2018).
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