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Speakers: 
d-CH - Nadine Klopfenstein / Valery Wyss
i-CH – Petra Mazzoni / Luca Calderara

4 Swiss Persona 



4 Swiss Personas

Alex 
• Age: 13
• Background: 

Middle-class 
family

• Education: 
Secondary 
school

Robin
• Age: 15
• Background: 

Lower-class 
family

• Education:
Struggles 
with high 
school

Luca: 
• Age: 16
• Background: 

Classical 
family (2&2)

• Education: 
High school, 
wants to 
University

Andrea: 
• Age: 18
• Background: 

Upper-class 
family

• Education: 
University



11Nadine Klopfenstein

Attitude towards news
• Definition of news: all information is news
• Particularity: relevant in daily life (gaming, public 

transport, weahter forecast, …), classical news is 
not yet considered as relevant

Motivation for news consumption
• Main motivation: lead by parents/school, 

overcome boredome
• But also: search for news triggered by personal 

interest like funny content (gaming, animals, 
comics)

Behavior in terms of news 
consumption
• Access news: regulated by family, depends on 

access (devices/data) and parental environment 
(subscribed newspapers/news products)

• Type/format of news: only “delivered” news by 
parents/school and/or aggregators (phone/pc), 
or when a medium is literally just under the nose 
(newspaper, TV), random content

• Interaction with news: news from parents 
(recommendations) or teachers

• When during the day/for how long: by-the-way 
consumer, mostly with family members 



12Petra Mazzoni

Attitude towards news
• Definition of news: everything is considered 

news.

• Particularity: expertise of community members 
and influencers are relevant and used as an 
alternative source to professional journalism

Motivation for news consumption
• Main motivation: personal interest 

(entertainment/passing time, connect with 
friends and family)

• But also: school demands

Behavior in terms of news consumption
• Access news: social Media (scrolling through «news 

feed», Instagram stories and Youtube channels), 
memes and specific sites addressing young people

• Type of news: local news and sensational news

• Format of news: short video and meme 

• Interaction with news: discuss with friend and family

• When during the day/for how long: mostly in free times 
- weekend and vacation
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Attitude towards news
• Definition of news: classical definition (being

always up-to-date, interests, social environment)

• Particularity: news can also be entertaining

Motivation for news consumption
• Main motivation: personal interest, meet social

demands

• But also: learn about society, source of
entertainment, have fun

Behavior in terms of news
consumption
• Access news: push notifications, social media 

platforms, news apps, traditional media

• Type of news: both entertaining and informative

• Format of news: mobile news, news from traditional 
media (paper articles, TV/radio newscasts), posts on 
social media

• Interaction with news: on WhatsApp groups, in direct
conversations

• When during the day/for how long: morning and 
evening
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Attitude towards news
• Definition of news: classical news definition 

prevails 

• Particularity: news is made by professionals. 
Is aware of problems related to news, chooses 
news sources carefully. 

Motivation for news consumption
• Main motivation: generate knowledge, informed

citizen

• But also: overcome free time, personal interest

Behavior in terms of news 
consumption
• Access news: digital via public media providers 

(apps), social media, few main channels

• Type of news: diverse themes, avoid «small and 
soft news»

• Format of news: videos, pictures, memes & 
articles, reads/watches news in depth, carefully 
and completely 

• Interaction with news: discussion with peers

• When during the day/for how long: off-peak 
times, on the way



Funded by:



Moderator: Marcel Burger

Discussion
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